
York LGBT Forum Guidelines for Social Media 

Introduction
As an organisation that represents the LGBT community in York, social media is going to be 
an unavoidable and desirable part of our communication. It is therefore important that all 
members of the Forum think critically about their use of these tools and adopt a common-
sense approach to managing the potential risks of using them. 
The active use of social media platforms has really helped drive forward a lot of the great 
work the Forum has achieved over the last 12 months. However, we must all be vigilant and 
aware of the damage that can be caused by a lack of forethought.

The aim of this policy is to give all Forum members some guidance on what the Forum deems 
to be acceptable in relation to Social Media.

Definition of Social Media 
Social media is an ever-developing area of technology, with new platforms emerging all the 
time. The term ‘social media’ is commonly given to web-based applications which allow users 
to interact with each other and share views, information, interests and other content. Social 
media is based around online communities or networks and encourages participation and 
engagement by users. 

Remember that social media use is: 
Public: What is posted enters the public domain and is available to others. Your comments 
can attract attention from large numbers of people in a short space of time, and even if 
a ‘private’ function is used, the comments you make are open to others to interpret. 
Permanent: Your use of social media results in comments you make being permanently 
available and even if later removed they could be copied and republished in other media. 

When using official York LGBT Forum social media: 
You are the ‘public face’ of the Forum and you should participate in the same way that you 
would in person, professionally and responsibly. 



Handy Hints to help you blog/tweet/post safely

1. Your postings should always be of interest to the community and timely.

2. Try to add value to conversations and debate by contributing your knowledge or 
unique perspective. Write about things you are familiar with and check your facts 
before posting. Be honest when you make a mistake.

3. Our social media may attract the attention of other media outlets (such as 
newspapers, radio or television), remember that the York LGBT Forum Chair is the 
main spokesperson for the York LGBT Forum and you should liaise with them before 
handling any enquiries. 

4. The content you post should be professional in tone, spelt correctly and be 
grammatically correct.

Whether in a personal or an official capacity, use of social media must not: 

Bring the York LGBT Forum into disrepute, for example by: 

● Insulting anyone. Discussion and debate is acceptable, personal attacks are not! 
● Making defamatory comments about individuals or other organisations or groups. 
● Posting images that are inappropriate or links to inappropriate content. 
● Breach confidentiality, for example by: 

● Revealing confidential intellectual property or information owned by the Forum
● Giving away confidential information about an individual or organisation 

without their consent
● Discussing the Forums internal operations (such as future business plans, 

budgets, structure, that have not yet been communicated to the membership)
● Breach copyright, for example by using someone else’s images or written 

content without permission
● Failing to give acknowledgement where permission has been given to reproduce 

something
● Do anything that could be considered discriminatory against, or bullying or 

harassment of, any individual, for example by: making offensive or derogatory 
comments relating to sex, gender reassignment, race (including nationality), 
disability, sexual orientation, religion or belief, or age

● Using social media to bully another individual
● Posting images that are discriminatory or offensive, or links to such content. 



What about using social media in your personal life: 
Manage your privacy settings to reduce unwanted attention and be selective about whom you 
add to your networks. 
As with other forms of publishing, you should be aware of issues such as libel, defamation & 
slander. 


